32 @ |28
Sales Tools for|@)

Elﬂ




Introduction:

The Team of Experts

Chapter 1

Craig Rosenberg
CEO of Funnelholic Media
@funnelholic

Chapter 2
Nancy Nardin

Founder of Smart Selling Tools
@SellingTools

Chapter 3
Miles Austin

Sales and Marketing Technologist of Fill the Funnel, Inc
@milesaustin

2 InsideView

32 Sales Tools for 2013 © InsideView 2012 | Share this guide!

Chapter 4

Brian Vellmure
CEO/Founder of Initium LLC/Innovantage
@BrianVellmure

Chapter 5
Matt Heinz

President of Heinz Marketing
@HeinzMarketing

Chapter 6

Koka Sexton
Founder of Social Selling University
@kokasexton

&) fllin}


http://www.linkedin.com/shareArticle?mini=true&url=http://learnmore.insideview.com/32-Sales-Tools-for-2013.html
http://clicktotweet.com/2fi10
http://www.facebook.com/sharer/sharer.php?u=http://learnmore.insideview.com/32-Sales-Tools-for-2013.html
http://www.insideview.com

* Chapter 1 Craig’s Picks

C—

Page 4 Craig Rosenberg
DocuSign CEO of Funnelholic Media
@funnelholic
Page 5 Craig has more than 15 years of sales and management experience
InsideView throughout a number of organizations. He helps organizations build
their Demand Chain to predictably deliver/over-deliver revenue.
Page 6 Craig is the author of the popular sales and marketing blog,
Kred for CRM www.funnelholic.com.
Page 7

Radius Intelligence

Page 8
Connect and Sell
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D * E-Signatures
ocu 21/_ - www.docusign.com

“ It is truly one of my favorite products on the market.

End of the quarter | decided to take a meeting (I don’t know why | did that). I'm on the road, sales rep calls me asking me to sign some
paperwork for our biggest deal. Tells me to pull over, go to Starbucks and Docusign the contract on my iPad. Boom. Docusigned it and got
the paperwork to the client and we got the deal done.” -Craig Rosenberg

What is it?

Secure e-signatures

\gi (hide)
-anc- v RentalAg...

: Frequently Asked Questions about | E-S‘ql\'lwm - .
o - @ Why DocuSign?

[Abe Lincoin ] [AC

DocusSigned by:

Ot finestn — « Securely sign and send documents online from any device

« Nothing is more painful than the last mile of the selling process

7/4/2012 415-555-1212
(Landlord Signature) (Date) (Phone)

« Manages and tracks the entire sign-off process

How much is it?

$15/month for 50 signatures per month
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2 InsideView

Sales Intelligence &

Lead Generation
www.insideview.com

“ The biggest thing for me is empowering the sales people...

to be as intelligent and aware of the account they're selling to as possible. InsideView is a great tool that allows your reps to make the right
calls to the right people, at the right time.” -Craig Rosenberg

‘; |n5ideview TEAM Search for company, person, or news Q
Home Watchlists ~ Build a List
Marketo, Inc. | Private Company »Export [ v Following - |
Overview People Buzz Family Tree Competitors More ~
Industry: Marketing Automation Software | View Profile 221 magerék"g:ga\'d»sune 200
. n Mateo,
Revenue: ) $32.8M United States
Employees: 235 www.marketo.com
Description: :z:‘I;etz#‘ré%‘mﬂsgﬁ:lﬁz%ﬁsed revenue performance Phone: 1-650-376-2300
9 : - | more EFXID: 48865422
Smart Agent Results 30 Days = %l Connections Wiew all

1 Leadership Chang...

1 Acquisitions
6 Partnerships

2 Expanding Operat...

3 Company Presenta.

1 Funding Developm..
1 InsideView Compe...

7 Marketing Exec i

2 Insid

Marketo Hosts Record-Breaking Virtual
Tradeshow, Shares Secrets to Event S...
Yahoo! Fin... - Dec 12, 05:47... | Share »
Allocadia Announces Return on Marketing
Investment Solution available in M...
Scottrad... - Dec 11, 08:17... | 2 more |
Share +

Marketo Introduces World Class Client Services
to Empower Marketing Nation...

Sacramen... - Dec 11, 05:25... | 2 more |
Share +

Centrifv Launches Easv-to-Use. Secure Access

eView

You connect to 93 people

Marketo, Inc Is a team reference
account.

Laura Molex i3

l Team Lead - Customer Succ.. 11
' Amy Guarino 22
b, Vice President of Busines "

Search for connections on Linkedin
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What is it?
Sales and customer intelligence
Why InsideView?

- InsideView aggregates 30,000 data sources to bring highly
accurate data

« Build highly-targeted lists
« Create Watchlists of your Prospects and Customers

« InsideView shows your connections from past employers,
LinkedIn, Facebook, alumni networks and current colleagues

How much is it?

FREE or $99/month per user
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Sales Intelligence &

Lead Generation
www.kred.com

Kred

for CRM

“ You can understand the Twitter relationships...

that are happening in your opportunities. You can also create lists of the most influential leads and properly prioritize.” -Craig Rosenberg

[ Kred & crau 5 What is it?
ﬂ Comliguation Lesds Contacs Accouss Cases Oppormniies  Campsiges  Repors  Dashbosrds  Keed Sesrch  #
TS - wcroeoman Create a list of the most influential leads on social media
N -
0 scces - Frone
@ oo Dasnboard aetresn Why Kred?
@ It .
v g of TOGRAY 1 14 P Dumplaying deie ee Jack Reynerd
Eund Rewards Cameaenn : 2 " aa - - — . . . .
G e R T . Understand Twitter relationships that can help you close business
Q@ Samung Ok Infgence  Owiresch Totsl Coses by @iems . Last 108 Deys
0 Caneo Eucmnc Cormonaco) " ' ii' g ettt
o R s ..:..‘. m : ",, x S « Search for the most influential people mentioning a brand, product,
_— m— w8 N S o3 d = service, competitor or keyword in socu?l media, and create Leads,
e w3 | TTLLILT o 1 o s Contacts, Accounts and Cases directly in Salesforce.
e rmpee - - wmanas 2 a2 5
mls& :;-i : IO i ™ | ]
S — — 1 w2 How much is it?
Aatecsanaa : : CII:;D 1 -7 2

Free on the SFDC AppExchange
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- ™ Sales Intelligence &
R A [) I U , SMB Lead Generation
- www.radiusintel.com

“ | love what they’re doing.

These people focus maniacally on small business data. | mean, we're talking local businesses. And it's machined-based so they're constantly

updating what'’s happening to these records in real-time.” -Craig Rosenberg

RADIUS 0 What is it?
Flacent Actetty
— R — Rich selling data and activity

AN\‘—_A\“M‘_— Why Radius Intelligence?
« Collects and organizes data of 20 million small businesses from

across the web

Ghesking - P =
.- B s
T e[| SR « Rich selling data in each record - Contact information, social data
T b and activity and news information
Gay
:au-::..,a-h v of P
- e BT Ty ) .
——r « Machine-based, programmatic approach
g}:;_....,. = .
1 - + Updates records in real-time
Frised Actaity e

How much is it?

$99/month per user
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Sales Productivity
ConnectAndSell™ www.connectandsell.com

The End of Dialing

gk vou buy conversations from them.

A lot of times in the sales and prospecting part of business, the hardest thing is to have conversations. The ROI for us was staggering because
basically we were getting a day of work done in an hour.” -Craig Rosenberg

T — g What is it?
L At e Guaranteed sales calls with your prospects
=1
o I Why Connect and Sell?
[oictremis ] I « They can take a list and deliver conversations from it
o : — S| 1
|~ SRR - — « Automation and human intervention gets through gatekeepers and
- navigates the organization
- L o
ﬂ = | + 5-15 conversations per rep in an hour which most inside sales teams
nest ve ' barely get in a day
[ T How much is it?

Not listed
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Chapter 2

Nancy’s Picks

Page 10
Salespod

Page 11
Qvidian

Page 12
TeamVisibility

Page 13
Quote2Win

Page 14
LevelEleven

Page 15
VisualizeROI

2 InsideView

Nancy Nardin
Founder of Smart Selling Tools
@SellingTools

Backed by nearly 30 years of sales and marketing experience, Nancy is
a pioneer in sales prospecting technology. Before launching Smart
Selling Tools in 2006, Nancy served in sales leadership roles at leading
analyst firms such as Gartner Group and IDC. She worked closely with
many of Silicon Valley’s leading venture capital firms and the portfolio
companies in their charge.

Nancy has consulted executives at leading marketing automation,
pipeline management, lead management, and forecast analytics firms.
She also designed a Sales Tools Assessment questionnaire to help
end-user sales and marketing organizations determine the right tools
for them.
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Mobile Sales Productivity
0 es po www.salespod.com

“ One of the biggest issues | hear from sales leaders is...

that they don’t have the visibility they need. Without regular or timely updates, managers can’t make timely decisions. Salespod takes care of
that problem.” -Nancy Nardin

What is it?

Activity feed Automatic reports

Displaying summarized data for parod:

Mobile sales solutions

— o - Why Salespod?
. el > « Salespod offers real-time field data capture and collaborations for
: ._I e small & medium-sized organizations
e =
o a « Reps can record activities in the cloud on their phones using short
Sy %- forms

« Sunset Trading saw an estimated 25-30% growth in per-rep
productivity

How much is it?

$5-$30/month per user
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. : Sales Playbook &
VI I a n Analytics
THE BUSINESS OF WINNING www.qvidian.com

“ What would happen if all of your reps suddenly...

performed at the top of their game? Meaning, they knew the best things to say and what to share with prospects based on their interests.
That's where Qvidian comes in.” -Nancy Nardin

Whatis it?

RFP software and sales enablement automation
Why Qvidian?
+ Qvidian Sales Playbooks arm salespeople for maximum performance

» Sales teams follow consistent and proven sales processes with
effective, closed-loop analytics

« Access to the most relevant, deal-specific content and sales tools to
close deals faster

« Increase win rates, shorten sales cycles

How much is it?

$495/year per user
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TeamVisibility

Sales Performance Improvement

www.teamvisibility.com

“ TeamVisibility gives you visibility into how your team interacts...

with prospects and how they respond. If you want to achieve sustainable performance improvements you have to have full knowledge of
what is working and what isn’t. TeamVisibility gives you that knowledge.” -Nancy Nardin

Team Productivity & Performanse Summsries
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What is it?

The easy way for sales leaders to achieve sustainable improvement
from their team in just minutes a day

Why TeamVisibility?

- Capture “game tape” of the rep-customer interaction

- Efficiently provide coaching and feedback

« Quickly build a Best Practices library

- Vorsight decreased new rep on-boarding time by 70%

How much is it?

$475/year per user

&) flin}
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Quote2Win"

Pricing &

Quoting Effectiveness
www.iserviceglobe.com/quote2win

“ Today is all about sales speed and aqility.

Time kills deals. With Quote2Win you can get enhanced quoting and easy price management right inside of Salesforce.” -Nancy Nardin

]
OLMITE2WIN = e -
My dar— " L
mat i L Lo .
b i e
el | P Ll
i v e e 1 o '_-_ i [ e b el [m] i T LT 1 -
e T LL W - 1,55 1 S A =) [T T TN ErE T ]
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What is it?

The right prices, discounting guidance and promotions for each
account automatically added to your quotes

Why Quote2Win?

+ Spend less time quoting and more time selling
- Increase accuracy of quotes

« Grow deal size and profitability

+ Reps reduce the time it takes to generate a complex quote from
weeks to minutes

How much is it?

$49/month per user

32 Sales Tools for 2013 © InsideView 2012 | Share this guide!
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Sales Gamification for
leve l Salesforce
crank it up www.leveleleven.com

“ LevelEleven is really changing the sales contest...

by allowing companies to inject competition in any sales behavior right within Salesforce. If you have trouble with sales reps adopting or
using CRM, this is a great tool to use.” -Nancy Nardin

What s it?

A gamification application integrated into Salesforce for sales teams

Why LevelEleven?

+ Motivate each other to succeed by tapping into salespeople’s
competitive nature

+ Gives companies new ways to motivate salespeople to make more
calls, book more meetings, and close more business, which in turn
spikes adoption of Salesforce

How much s it?

$8-12/month per user
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Sales Productivity

(fo Lk\" -)
lu !_! :}&7 VIS u al IZe Rﬁ ﬂ www.visualize-roi.com

“ People don’t buy products, they buy value.

Because buyers are busier than ever, you have to help them figure this out. VisualizeROI does just that. Their solution ensures that reps will
sell value consistently and throughout the sales cycle.” -Nancy Nardin

What is it?

!!,."ViSUHHEEROl The easy-to-use, visually engaging approach to helping customers
understand financial value

Why VisualizeROI?

« VisualizeROI makes it easy for sales executives and marketing
professionals to communicate value propositions to prospects and
customers

impact on Deals Impact on Revenue « It consistently quantifies the value for prospects

« Collaborate with clients around a business case throughout the
sales cycle

How much s it?

Varies by services
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2InsideView

Miles Austin
Sales and Marketing Technologist of Fill the Funnel
@MilesAustin

Miles Austin is “The Web Tools Guy” and popular Seattle Social Media,
Social Business and Social Selling speaker. Miles is able to take his
audience from the theory to the implementation of the tools and
social platforms that are transforming society.

Leveraging his extensive sales and leadership background from
Fortune 500 market leaders to three of his own start-ups, he helps his
audiences make sense of the rapidly changing business landscape.
Miles is also the author of the popular Fill the Funnel blog.
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o - -t g 4
i& &r l ‘i Business Development
iy g e © o www.paper.li

“ Basically paper.li is a content curation service.

It's one of the most productive sales prospecting tools I've ever used.” -Miles Austin

What is it?
- |
|
\ paper.liis a content curation service

Why paper.li?

« Inbound and outbound sales reps can use this tool to reflect thought
leadership in their industry and build a rapport with prospects

Users select topics, keywords, industries and key industry influencers

and paper.li gathers content and generates a newsletter format on a
daily or weekly basis

« Distributed through social media

How much is it?
FREE or $9/month for premium version

2 InsideView
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Sales Productivity

google.com/learnmore/hangouts

“ Who's it for? Anyone and everyone.

It's a way to maintain constant contact with your customers. It's literally the next generation of online chat.” -Miles Austin

What s it?
Online chat enhanced with high definition chat and video
Why Google+ Hangouts?

+ Keep in constant contact with prospects or hold interactive webinars
and demos

« Answer questions for clients and customers or hold training sessions

How much is it?

FREE with a Google+ account
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SN
Unbr/>unce m S anBounca o

“ | thoroughly enjoy Unbounce because | am not a web designer.

It's designed to make a quick and easy landing page for very specific activities. | really like it because each individual sales rep can do their
own and generate their own leads.” -Miles Austin

What is it?
The centerpiece of
the Unbounce !anding
sl Unbounce is a landing page creation platform that can be used for
web-based keti H HYH
o individual sales reps
your landing pages
has never been so
- Why Unbounce?

ik

) Add New Variant %> Preview Page &) Delete Page

« Publish a landing page to drive traffic and generate your own leads

rather than wait for leads to come from corporate or marketing
[ Urbounce seta Page (TR ETRY gox 20 3 15.00%

B testing et 0 s Qv  EEE o o o ooox o N « Create the landing page for new product roll outs or upcoming
ke ke 1 9 g cHEE oo tradeshows and direct new leads to your phone number or email
prove which version ofa [ winko - - 12 . 2 i D%
v g No Navigation address
promesiis | onmer GDEB o o mes o
and simple to see results. a Big.ggr Button -
How much is it?

Starting at $49
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- 3 - = Sales Productivi
timetrade. STy

“ TimeTrade has become my #1 used and most productive tool...

of all of the web tools we use. It ends that time-sucking, opportunity-losing challenge of scheduling a meeting convenient to both parties. If
you're not using TimeTrade for sales you're missing the boat and leaving sales on the table.” -Miles Austin

What is it?
Select Date and Time
December2012 (I Time Zone | (0800 PacticTme 3 It is a 24/7 prospecting tool that can be put to work right away on a
sun Mon Tue Wed Th Fr sat website, in personal and campaign e-mails, and through social media
25 26 27 28 29 30 1
outreach
2 3 4 5 6 7 8
Why TimeTrade?
| 10 1" 12 13 14 15
« Sales reps can give prospects or opportunities a unique link to their
1 17 18 19 20 21 2 calendar where they can book a meeting that applies to their schedule
= 2 2 = = 2 = - TimeTrade fully integrates with Salesforce.com by routing new
7 Avallable ~ 7 Avallable ~ 7 Avalable ~ 7 Avaiable ~ 7 Awvalable ~ . .
- - 1 . [eaom | ‘ appointments and updating the Salesforce.com contact or account

1 7:30 AM
7 Avssble ~ | | 7 Avalsble = | | 7 Avaisble =

y— record with a new activity

10:00 Am

| How much is it?

1:00 PM

FREE to $49/user per year
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Collaboration

“ Postwire is a tremendous tool...

that allows you to manage, communicate and in my opinion, give real value to your existing clients and prospects. It allows reps to create a
page with shared documents in a very nice, neat presentation.” -Miles Austin

e ien
Getting Started with InsideView Resources Center 8 0 Comments e InsideView What Is It °
The Al Private content sharing resource page
Free InsideView
i =
e Tis ‘- R Why PostWire?
) 3 Iam responsible for creating

I nsi deVIew engaging cr?men[ for.lnsidevie\«.'

for Social o e « Postwire allows sales reps to create a single domain of collected

se"".lg CIic_k hgre to a_m_md FREE Marketo here at InsideView, T am . . . .

InsideView Training! mE—— videos, photos and web links to share with their customers or
T a5 T ISoc.il:l‘]/v‘_[ar?(eﬁngSnuegisul prospects
% kevin.baldacci @insideview.com
A (925) 548-4615
10Steps '. - Create a page that can be shared so that prospects can know
0 .
Gettin ’ everything about you, your company or your product
with e
lnsideview £ InsideView .
PRO « Create a resources page from Postwire for each customer you
ATV el e S g onboard
= = = How much is it?
FREE to $19/user per month
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@ WiseStamp e g

“ WiseStamp blew me away.

| believe the most valuable part of real estate, for everyone in sales, is your email signature. WiseStamp allows you to customize your email
signature based on the recipient.” -Miles Austin

Google = What is it?
Grmail - El - oon e Customized email signatures based on recipient
COUPOSE = - .
Inbo Why WiseStamp?
Sont Mal Subject
,:::,, pAY AR EEmapgE Y 3 « Personalize your email signature with footers, social apps, contact

e Jobn
E haa reqlly been foc kng wece oo lxd colles Ingeiber we phould really do d sgan’
1wl sy o Vet ) Tusiddirg. e yv il 8 aesured Spard

information or quotes

John Smith « Sales reps can create multiple WiseStamp email signatures and
- R rotate them based upon whether they are talking to a customer or
John Smith prospect

BE@S owner | johaSohnsmith com | www johnsmith.com

_ + Include apps on your email signature such as Twitter, TimeTrade,
L Latest bweet: Phota of the Day — hitp://bitby/mAi2pe |

i s r WordPress and even Random Quotes!

|- Fallew @ehartyowater T Raply abvibat  19:15 Jul-04

« Always give prospects the information they need in an email
How much is it?

FREE to $48/user per year
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Chapter 4

Brian’s Picks

Page 24
Rapportive

Page 25
Newsle

Page 26
Storify/Scoop.it

Page 27
Reachable

Page 28
Nimble

Page 29
Crushpath

2 InsideView

Brian Vellmure
CEO/Founder of Initium LLC/Innovantage
@BrianVellmure

For much of the last two decades, Brian has been helping B2B and B2C
organizations across a variety of industries and sizes accelerate
growth through customer focused transformation initiatives. He is an
accomplished business leader, management consultant, keynote
speaker, and an award winning syndicated blogger.

Brian often serves as an expert advisor for technology vendors and
their customers, providing thought leadership content, and market
and product strategy guidance. Clients include IBM, SAS Institute,
NICE Systems, Eloqua, Avaya, Marketo, SugarCRM, InsideView,
Focus.com and Genius.com.
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rapportive

Get rich contact profiles right inside Gmail.

Sales Intelligence

www.rapportive.com

“ We're in an era of getting better context...

of who our customers, partners and prospects are. Rapportive is about as simple as it could be. It gives you greater context of the people that

you are emailing using Gmail.” -Brian Vellmure

Mention ghared
intereete and
recent tweetg

Follow on
Linkedln, Twitter,
Faeebook, and more

Leave noteg
for later

2InsideView

What s it?

Rapportive is a tool that is embedded within your Gmail account that
allows you to receive greater context of who you are emailing

Why Rapportive?

+ See where they are, what company they work for, a link to their
LinkedIn profile

« Use Rapportive to establish a rapport and gain sales knowledge of
your prospect or customer

How much is it?

FREE
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n ews le Sales Intelligence
www.newsle.com

news people

“ I've found a lot of value in this tool called Newsle.

You get notified any time someone in your network is in the news. It helps you with awareness of what'’s going on and follow up with any
prospects or partners.” -Brian Vellmure

What s it?

EOT W E]  Traffic Vs Friendship: My Tough Decision To Turn On

¥ Facebook Subscribe | TechCrunch tcncrunchcom  dsy ag0 bl BT L . .
ol .“i ’ | hermy apronch anis e ot TeehCrunch commsity - — Newsle tracks anyone you know within your social media networks
er Elin Blesener does for our Facebook page. I'm only going to - . .
b s g ¥ shareafewsoricshre ad there, that s cspedlly relevat. So,tores and notifies you whenever they are in the news
Public Figures !' 3 about Facebook (like this one, of course), or stories with a relatively ... "
Tech [ M| [readmore]
Comedians i
ro = - Why Newsle?
Business P" -
i Polling and Social Media Collide with ‘Social FT— . .
it Polling’ | Techland | TIME.COM techianscom 202y--00 [ =" == « You can follow your Facebook friends, LinkedIn contacts, prospects,
S soci ing companies ave launched in the past - - =R
oot sty e Mol 2, e GG, ey k l FE% customers or colleagues
Schaechter, 23 — argue that the new ways people are using

technology call for new ways of tracking public opinion. A study by
Pew’s Global Attitudes Project ... [ read more ]

[ICH Congratulate Ben | Y Tweet @bensign

« Build a rapport with a customer or prospect by always knowing what
is going with them

ESIRVEREEN "] Friday Apple Rumors: Less AAPL Access for NY
Times, Sources Say | InvestorPlace

investorplace.com - 4 days ago

« Use Newsle to identify trigger events

4  While The Wall Sireet Journal's Jessica Vascellaro landed an
exclusive interview with Apple CEO Tim Cook to discuss the new
platform, the one-time biggest Apple news source, The New York .

Times (NYSE: NYT ) was left out in the cold. The likely cause? The How much is |t?

Times' recent reporting on poor ... [ rezd more ]

= Apple gives the Gray Lady the cold shoulder - Apple 2.0 -...
= Apple CEO Tim Cook: ‘We're Simpletons’

FREE

[ &3] »
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€9 Storify

Business Development
www.storify.com
www.scoop.it

“ If you're in sales for any kind of time,

you know you need to establish yourself as a trusted advisor. Scoop.it and Storify is a way to curate content and establish yourself as a
thought leader in your industry.” -Brian Vellmure

Storify e What is it?

My tweets Timeline Search Fav Userlist

Go Kayla! .
O E Social content curators that allow you to create a whole story from a
- - ncl nu rackspace 5 on A story of Kayla, an B-yr old jumproper with heart, and the power of
ol s i soil + oma group of posts
http:/ifdnntv.com/Cold-Weather-Power-
Outages-Texas-February-2011 - L

February 2, 2011 at 17:42

& n While monitoring our mailchimp brand on twitter, we noticed the Why Storify a n d Scoopoit?

FSE7 benchestnut @ksfoster When we saw/©10Wing weet:

_Ol 5® your tweet, and your daughter's email
newsletter, we couldn' resist. "the power B : -
[ et Teaching my 8y old daughter about social media - Curate value and content for your prospects or customers
By She and I worked on a @mailchimp campaign for
7 benchestnut @jrgunderson - Snap! | see her fund raiser http://t.co/LdkpsL2
L } what you did there. ;-) Thank you sir. ketoster I . .
oty 1, 1 034 | - Attract a following and build a network based upon the content you
T . .
) i ottt i s y , . curate and distribute
bloodthirsty butterfies, Valentine's Day's Ok, this is pretty hard bo resist. An 8 year old MailChimp user? So we
approach doesn't make a sound"” - checked out the campaign...
http:/inttd.cof3U (via @nttd) T
February 2, 2011 at 7:45 Kayla Foster's Fund Raiser ic 1#?
How much is it?
— e In 2010 1 joined millons of other kids to help save Ives with

FREE
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Sales Productivity &

Prospecting
www.reachable.com

“ Reachable has an algorithm that finds out...

your connections strength within certain organizations. It helps you navigate your network quickly and more efficiently to get to the right
people and the right decision makers.” -Brian Vellmure

cit?
Search Contacts, Leads, A, Search What IS It.
212 “om..

Homo Chatar Files (L1 opp Reports Reachable is a social business solution that enables professionals
oI - X (Mowntess t)Eoniovms cruse ew fow and organizations to share and leverage their collective relationships
o [ e ] P within organzations
* M ] Action Name ConnectionScore People + “Rorson Pr...  Gompany Connectior]
() Edit|Del|+ Christenseg{Gavin 96 W Profile  InteliSum Inc, 96
:m ) Edit|Del| @ D 95 & LeadFormix 85 Why ReaChabIe?
% Bobbi Frioll ) Edit|Del] @ 95 Rain g5
& Jan Coker L} Ecit| Del | v 5 a5 Xora g5
A AdamCreco O EduiDellv Bushe % Ssasowecom 95 « Leverage your network to accelerate sales and find decision makers
A GmantPeterson ) Ecit|Del| v Jens,Brag 95 ew Profle Dell 95 L. .
O EatiDell ' Hund % e evarant s to whom you are connected within companies
m ) Edit|Del]% Cn 95 yw Bfofile 7 Degrees 99
e () Edit|Del|+ Bonnette, Bavid 95 e BigMachines 95
O Eai(Dell v Kalman KelNN 95 e ACVenurss 95 - Reachable consolidates your contacts from various sources and
|} Edit|Del|« Coker,.Jen 95 Salesforce.com 85 .
[Messagosandairis  [ISPORERS o, s View Profie Gonsuliie! o social networks
() Edit|Del|+ Linarez, Rachel 95 View Profile Gap 95
IR ST Py N S SO )

« Ranks your leads, opportuniries and accounts based on social
proximity and the strength or relationships

« Integrates with Salesforce

How much is it?
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Social CRM
www.nimble.com

‘2 nimble

“ If you're leveraging social networks for sales interactions...

you need to take a look at Nimble. It aggregates profiles and interactions with a list of history activities that have a nice, clean user
interface.” -Brian Vellmure

fe B enmrRzrenEUr | S QPOWG COMOANIEE DOM COAOSEE! DN B DROCDCT
reaiiiies. Along wil S, | v desgning user ceptrienors. how o

Jotw Doe. Jon Ferrars ond Giles Marhans are sthendng s event

" Send Sales Brochure

Jomn Feerars I8 sasigned Bus 1841 By Jema Dee

History

. @phados That's so awesome | can't wait to check it out | really hope everything works out
in ewery aneal
Stncy Sumoi - Jonn Coe

2 InsideView

Social Stream
|| 'Bouk siores reed o innavais or perish AT

@anuaspsne s COS Dunday Meramg et
here has never been 2 Sme.

n Magpy New Year i everyeaalllt

Comment

What is it?

Social relationship management

Why Nimble?

« Nimble is the only solution to offer small businesses the best
features of high-end CRM systems combined with the power of
social media

- Great for sales reps that are socially active

« Currently partnering with a number of social applications that are
being embedded into the product

How much is it?

$15/user per month
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Lead Generation
r u S p a www.crushpath.com

“ Crushpath essentially created three great pillars...

to simplify lead generation by allowing a sales rep to quickly get their own quality lead generation site up and running in literally seconds.”
-Brian Vellmure

What is it?
| 82% of'startups use us for their web Lead to close deal management
. hosting. Are you ready?

{ = Why Crushpath?

. + Reps can use Crushpath to create their own “sales pitch” site and
Justin Hullinger — k. generate new leads

Inside Sales Rep, Westem Region, Rack Cloud Storage

Startups aren't rolling in money. Yet. pr———— - Customize your site with your own photography, video and
You e ion for hosting everything you need. Bottom line: You can

L Justin Hullinger messaging for customers and prospects to interact with

will take no Inside Sales Rep, Western

Region, Rack Gloud Storage

Spend your VC money on growth, not hosting. 415312 2324

« Interested customers can contact a sales rep and automatically
'm Interes
become a lead

How much is it?

$59-$99/user per month
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Chapter 5 Matt’s Picks

Page 31 Matt Heinz
DIvr.it/LinkedIn President of Heinz Marketing
@HeinzMarketing
Page 32 Matt has more than 12 years of marketing, business development and
Buffer sales experience from a variety of organizations, vertical industries and
company sizes. His career has focused on delivering measurable
Page 33 results for his employers and clients in the way of greater sales,
revenue growth, product success and customer loyalty.
TweetAdder ittt bl L bt ! yary
In 2007, he began Heinz Marketing to help clients focus their business
Page 34 on market and customer opportunities, and then execute a plan to
Contactually scale revenue and customer growth.
Page 35
Data.com
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divr.it
Linked [}

Business Development
www.dlvr.it
www.linkedin.com

“ Imagine every sales rep on your team creating...

a feed of articles from your company’s blog. dlvr.it with LinkedIn is a natural, automated drip campaign from your sales team to their pros-
pects without really doing anything. It's awesome.” -Matt Heinz

oot | 16l your fnends | nen | 5o Whatis it?

divr.it

You publish. We defiver.

Content syndication from your blog to your LinkedIn profile

=3 Why dlvr.it?
+ Add Route paga: 1
| Ecommerce Developer Cicive Tl . dlvr.it helps publishers deliver their content to the social web,

Sources + pdd

including Twitter and LinkedIn

£ Ecommerce Deveicper Anticle
E*, Ecommerce Developer Comm...
£% Ecommerce Devetoper Multim...
[ Ecommerce Developss Webinars
£ Practical eCommerce Direciony

« Sales reps “connect” with new leads on LinkedIn. Content then
automatically populates to “Update” fields moving forward

e % How much is it?

| _active |x]
Destinations + add f FREE
% Practical eCommerce Articles Twtier - practcalecomm |
% Practical aCommance Biog Po... ll i Facebook - Praclcal eCommance
% Practical eCommerca Commu... e
| £ Practical eCommerce Directory 2
v LR X
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’., Business Development
~ b Uffe r www.bufferapp.com

“ Most sales reps that | know that are really good at social selling...

are not creating a lot of content; they are curating a lot of content. Buffer allows you to queue up content and share via social media. It's a
great way to create a following and show that you are way more active in these social networks than you actually are.” -Matt Heinz

£ buffer - What s it?

Automated throttling and distribution of curated content to up to 20
social channels

& H E?‘ Ekj Why Buffer?

How to Build Client Relationships and Influence Renewals |

it e Ly (e « Identify valuable content worth sharing on Twitter, Facebook,

LinkedIn (including groups)

How to Build Client R i hips and Infl e . .

.“'f @ :;;:ﬁm::;.!ni:;i::ﬂszzmznzx1?.fhow—m—bui|d—c|iem— ¢ OnG-ClICk to Share & ChOOSG approprlate Channels
- ‘i{i. relationships-and-influence-renewals/

e sales Intelligence...

1of5s

« Automatically queues content for future distribution

£ PostNow |¥= Add to Buffer

How much is it?

FREE or $20/month
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~a tweetadder

get more followers, instantly

Business Development
www.tweetadder.com

“ | use TweetAdder and love it.

If you want to follow everyone that uses a specific hashtag or that is from a certain area or company, go to TweetAdder and you can follow
them. It's a great way to build a network of people within your industry and with whom you share common interests.” -Matt Heinz

| What is it?
S sl @
Sptiiy B ant St ey Automated Twitter management software
| Ussi  Gloius  Folowng Folimes: Updsic:  Foliw  Fobim Bach Uil  Tmeel  Seasch  Thads  AS5  Relwest Aoy
. Idde ez |z o @ @ @ [} ‘ 2] I @ @ @
Emay  |Vimay  |Dody 196 et Bl 104 ik ik
p * St 2 (28 8 86 e e e e | WhyTweetAdder?
. P e e e || A% 2 2|@ @00 0
fie ess &1 ] (o] 2] [ H i
‘ | M oy oty Wi tia sl lom | ® 600 O - Identify and follow prospective customers based on profile
) oo Bl B (b e b Bl 0 00 o keywords, hashtags, associations and more
" T AR AE AR AE ‘ © | e | e o y ' .
' " ey Besw Bosw | aia | s | e | um | © | @ lele]e
. [ B Bow e || & (2|8 ]® @ @00 @ - Grow your number of followers
. P e o e [ D] & [R]2 @l@[@_@_@
. il o i fou ml & | Sl2l0 ©l0l0 0 - Throttle the follows, automate activity & searches
Tcke k
. N PR AR A AR IR DD '
: -.* igm sy ot | smea | din | 0m | | @ | © | ® | @ @ ) ) )
pammn ™ 2 2 R, (22|22 \ e | @ | @ | @ « Works best with actively curated Twitter feeds
e | n |
b B B b (D[S (280000
]y r— @ §imimn §umzy How much is it?
e i i o— Ao ! Lisgis Fled

$29 to $118 (one-time cost)
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{=} Contactually e

“ Contactually is a great tool...

that will help you automate some of the reminders you have on your email. It researches the index of emails you receive and then alerts you
of 5-7 people you should follow up with that morning.” -Matt Heinz

& Contactually CER Whatis it?

In the spotlight

Email relationship management

Why Contactually?
« Stay more actively in touch with prospects, based on past email
TR activity
f;‘ : . i ©rdiAcion O Add Contact + Researches & indexes your email automatically
E] fhi F N
8 UE : . Team Overview . . .
- kb o : « Receive daily alerts to people you need to follow-up with
L el lin f am o 1 Zvi Band
C T T T ' e S e
'; e ,' T ) Polak Bavishi « Paid version includes signature scraping, social conversation
B oo Basaee B 16D , = e o Comroind’ tracking and more
- e :

How much is it?

FREE or $19/month
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Company & Prospect Data

www.data.com

‘Z7 7J .‘(j|‘:’rl1‘:|.<:c>"1 “'I“‘iiii::|“““||[r

“ Everyday there are people that get new jobs...

that have the titles that you care about. Set up searches using Data.com to find out when your prospects or target decision-makers get new
jobs or title changes. Love this tool.” -Matt Heinz

What is it?

Salesforce.com’s database of sales contacts and companies

Why Data.com?

+ Be the first to know when new prospects are added to the database

« Create searches in Data.com for your industry, target decision-
makers, etc.

« Save the search, and check to be alerted when new search results
appear

How much is it?

FREE
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Chapter 6 Koka's Picks

Page 37 Koka Sexton
Sprout Social Director of Social Marketing at InsideView and Founder of Social
Selling University
@kokasexton
Page 38
Slideshare Koka Sexton is one of the most recognized social experts in the tech-
nology industry. With ten+ years of sales experience and a passion for
Page 39 social media, Koka is the perfect evangelist for social selling, a topic
i that he promotes through national speaking engagements and
Hootsuite InsideView's newest social media endeavor: Social Selling University.
Page 40 Koka's expertise extends beyond his endless knowledge of social
IETTT networks into his skill at employing them to drive lead generation,

Create new opportunities, and engage customers.
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‘4) SPROUTSOCIAL

Social Selling

www.sproutsocial.com

“ Sprout Social has one of the best features for measuring...

social insights and social traffic. You're really able to dig in and see who does what in these social networks and what impact they're having.”
-Koka Sexton

EUNVERSATIUN BASED You've had conversations with these people

Atessa Benefits, INC cawssabonen Sug
Helping employers minimize the burden of managing their employee benefits

Cleanup programs g
Q San Diego, California @ hitp//www.atessabenefits.com

Smart Search E |
Followers 1,458 Following 1,954

a |

Anneke Seley ounkoseioy Fil
Sales 2.0 author, Reality Works Group (formerly Phone Works) & OracleDirect Al
founder, Inside and Social Sales Evangelist
Q SanFrancisco @ httpu//www.sales20book.com
Followers 3,091 Following 494

2 InsideView

What is it?

Social media account management

Why Sprout Social?

« Manage multiple social media networks on one platform

« Use the discovery tab to find new prospects within your network
that you may know and connect with them via Twitter or LinkedIn

« Sprout Social provides in-depth analytics of your social network
How much is it?

$39/user for up to 10 profiles
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Lead Generation &

Present Yourself www.slideshare.com

< @ s S I |d eS h a re Sales Productivity

“ I've used this as an individual sales rep.

You can make presentations and promote them with your contact information embedded in the slides. What we’ve found out is that people
actually reach out to the sales reps because of the content.” -Koka Sexton

What s it?

Presentation sharing site

‘: InsideVieW Why Slideshare?

+ Use Slideshare as a lead generator by sharing presentations with
prospects through social media or embedded within your LinkedIn
profile

Social Selling
Leveraging Social Intelligence for B2B Sales

« Share PDFs using Slideshare and distribute the link

- Embed your contact information in the presentations and generate

Teams
your own leads

@kokasexton
How much is it?

A i FREE
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@/ hootsuite

Social Selling
www.hootsuite.com

¥

“ Hootsuite is another great social aggregating platform.

With Hootsuite’s streams, you're able to get an in-depth look at everything going on within your social streams.” -Koka Sexton

: Lead
‘Sales Inteligence - #u2beakes = b2bsskes b2/RBSDNL +

o #soclaimedia

D2t App Wil Maka Your Eyes And Ears Bloed
¥Socialeda

BRYWEKS
B SigSocialbu

+

i SOER v

Mora show. Nwwmw‘wﬂ

ETiTpm PT. Ba hers.

o #bZbsales

Om_alaa
4343 via Twtnr for Androad

“@Making ThaNumber: 2 Ways for Sales Operaty
improve the Sales Funnsl ow lyieU201 + v
@DanBemoske #Saies SEZLSales

B II.lM_Con-ult -

Mmuntmu Poker She -
aumh(lu? o +

‘ ’mﬂ'ﬂi‘l\ o

wmhﬂemmmummvmmn

400pm v HooSuts
RT: New 2013 Sales Quota = HR Get Ready for
Saos Raps 1o Surtace ow iying4ad + @eeveice
WESaies...

-meokm Fear ke Yo Coagese ¥
+ @insdeview

H..MM. ) new socalmedia Bccount [Bleg) ow iyeUIOE + . FindNewAs
How sockalIs B287 LIS Y4swa & BLWSY4swa + b LR T @iaking Thtieter The Comsed e o
10 svatagic quastons you noed 1o ask acwvata 8 SznSaies
- RS AMTS ..’J.;..'“mm".’.“- 3] oo i
#¥ acabock Your Fear. Friend Your Coleaguns Without & Tom_Bukacek S
= L2 e e = Gat It now! The LABMats PlayBock: Lesd Gusind
e cute Just 7 Minutos & day? bit lySbHeGy + Please retwoet! Sales Inistigence - MiZbssies - bZbssies. b2RE
A Gute I3 Laad uatcatn: The Basca bt QR ¢ Lo oo 0""""'""""""’
ﬂ - e O The Cormpted Role of the CEO ow lyiwLi20M +
-', Aniboo: = = @ryantognazzin #asies SCED SH2bSaks
AT @Markoding: e s w"‘vm-"mwlmmmwmo T
@O=adChioster %m febiving Dty S008I SNG TIPS FUZDEENS 1§ Ol D i
@ JachMarcon . £0714m via Tuwitiar fov Top siones 100ay via QDarSchawtss
ar - ——

2 InsideView

Whatis it?
Social account management

Why HootSuite?

« Build streams of specific hashtags and people and keep your ear to
the ground of what is going on with prospects and customers

- You can’t tweet all of the time. Hootsuite has a bulk scheduler
that allows reps to schedule up to 50 tweets at a time

« Very easy to multi-task with social media
How much is it?

FREE
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Lead Generation &
Business Development
www.ifttt.com

“ IFTTT is one of the those tools that | think is extremely...

under-recognized by the sales industry. From a sales perspective, you don’t want to find then schedule out everything to tweet or share.
Using IFTTT, you're able to automate a process of sharing within your social networks based on a series of rules and automation streams.
-Koka Sexton

if @ then ﬁ Q)d s What s it?

n

If this, then that simple coding recipes that create automations

Send ifiit any text Create a ink note in

message from your notes 141 minutes a

| ee———| srea 1
................................................................................ Why IFTTT?
o : - Use IFTTT as an automation tool for social media

==
if then O3 »
Every month on the 3rd Add e from URL 1o bou ) « Create sharing streams through a series of channels including:
at 0200 PM Josh Haas's dropbox g

LinkedIn, Twitter, bitly, Box, Hootsuite, Yammer and more

. « Turn normal internet activity into social content and develop a
If then T O <& » following via social media

Send tngger@ifitt com Sendme a lext

an emai tag9ea message a oo How much is it?
I from = !
=l

FREE
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By Category

Business Development
Buffer

dlvr.it

IFTTT

paper.li

Scoop.it

Storify

TweetAdder

Unbounce

Collaboration
Postwire
WiseStamp

E-Signatures
Docusign

2InsideView

Lead Generation
Crushpath

[FTTT

InsideView

Kred for CRM
Radius Intelligence

Sales Gamification
LevelEleven

Sales Intelligence
InsideView

Kred for CRM
Newsle

Radius Intelligence
Rapportive

Sales Performance
Improvement
Qvidian
TeamVisibility

Sales Productivity
Connect and Sell
Contactually
Data.com

Google+ Hangouts
Reachable

Salespod
TimeTrade

Visualize ROI

Social CRM
Nimble

Social Selling
HootSuite
Slideshare
SproutSocial
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